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64 journal of marketing theory and practice place different importance on the same attribute
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352).
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an overview and analysis of marketing ethics dincer, caner galatasaray university, faculty of
economic and administrative sciences, department of ... this theory can be used to bridge
normative and descriptive research in marketing ethics (dunfee, smith and ross, 1999). ...
journal of marketing marketing, , , research ...
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theory and history in marketing? jerry kirkpatrick pepperdine university, malibu. california, usa
this article presents a theoretical foundation for marketing based on the ideas of the austrian
school of economists. after a discussion of the methodological foundations of austrian
economics, which reject
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british journal of marketing studies vol.4, no.7, pp.49-62, november 2016 ... issn
2053-4051(online) study of marketing mix and aida model to purchasing on line product in
indonesia ernani hadiyati economic and business faculty, gajayana university, malang,
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Introducing The History Of Marketing Theory And Practice
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journal of marketing. journal marketing, , , , , ...
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